J&su_om.@

ABU DHABI GLOBAL MARKET Culture & Tourism  doliu by Astail)
wolloll vnubgrl ({dgun

ol Slelbs Cilino sur JolSilly adlii] jyjsr vs loyg) Jredi)
ool oubal aws wabbel - dolully a6l 8,55 o ol
dzuy pslly duigell Blimazdl ac ol

‘_“_\.LU.\\ G g Al Jaaail) ddalis ‘E\.L:}m\ dabuud) g 436l 3 yila ;\:.33 2018 JJ9‘6| 10 U\J_bsﬂ
G ALK Jo) B gl s 3550530 sl € (gl 8 25150 L5l LSS 5l ¢ gl
b sl (3 ALalal) dmy 5 ) il 5l 5 A jlaill 5 i) Clinaal) Jae el 4K Jisall 2 geal)

Aalaudl 5 AN 5 513 3 Ao Ul (s3] ypaal) e paUall g ghaall Ul 8lans (3o JS AEEY) o 5
ellad) sl (3 a2 Jamnill Adabiad (5328550 Lt 1) (g gall jalla o jaldas ¢ sl —

A 518 S 52 oty e dee UL el (B (s (Mo S80S e pallal) (sl (3 5m pias
A il s gl Cilmandl Gunll ae X Al (g i and Jis Ganll p g5 ¢ Aigall Clmanll 230
LG gl Allag Chas

e sSall il sall (g ¢ sbadll Jas Jomity ad ol — Aalpaall g Q81 5 310 o g AEEY) o gl la g
G381 ey G3lay Lagd Alall i Clpmaall ALalSia a5 e 7 ks Baaaall Calaall (381 55 iy Lay dyinal)
oo W e g llladll Cagacal @l il lacal il jal s i sl cleaddl s (3aliall 5 el e sal)
b sl (3 sm 53 3 (&l yidiall G slail) e e A8EY) (aii S g Uail) 138 Jee a3 ) cileaal)
3seall oty dgieal) Glmandl 0a) dagie dad aua gy A prall o Ly il jall Jalill allad)

Alal 5l Lgibllata 5 Lgilaliial 401 5 Ledalidi OV law ae a3 o 5 Olraal) Cladiny

Loagl yinY) AS) Al s e ol gal — Ayl g 4B 3403 JiS g (e A Cia Bl JB g
Y] 3 el 5 patusal) Liladad 5 U sean (e Laga T S calladl ki il (3 sus 3 Qo)) Adalis s 2 5l
lilee 48EY) o2 acdiy allall eladl &8S (o Ll s o paliiosal) ada g i jlal) Ao 3 sl
paill dga € ol sl LS g 55 palind) el e dpalle nalaS 4l sl A31Ka 3y Jadl Jucal iall

Seallall pmaall e sl calisae S

LS« pallad) add g (8 g (A Somall Anbiad (BN (i 1) ¢ g sageall JaUE Cr AU JB (Al (1a
oo Jald aaina ol ALalSia Jae i g sk (o (ol gl (8 Aaliad) 5 8EN 5000 aa Baaal) WS) 8
Al g ol gl 8 A el A el 5 digal) Clamaall s 5 g o silall 53 juaall Jlae Y1 e Uad
iy gal) cilaliny) duliy b oY suaa Jae e Ul CUaiGY Ui sen ae AEEY) 038 a5 ilaiy s
Atinal) doa Sl el Calide ma (3 sl Jandl Al gal albati s Lina (palalaiall dmas 5ill Jaladll

Mdlee Y1y Jla) e Unil Ahnie dga g5 alle (5 kad S el ada sal o sl



O Asu.okab.@

ABU DHABI GLOBAL MARKET Culture & Tourism ol by astail
wollaell l.n.l.E:ng Lﬁq.u..l

MMJDJ\JYJ\S dmwwbéswﬂ\u}w\aﬁmg;;}muu\uﬁ#\u\)S.J.\
sle 5 alxivus SLal 5 pal acinn oLl 2030 (ki g3l A3 (3t & Aeabisall 3 el Gauii 5 AEEY)
Caagl) 138 gaail A Y Sl sal) (e dsigall Cilamaad) g duay y juad) Cilio sall it Cua Lalle dualial)
s o Al Clpraall Aledll Laalisdd) JOA (e Lialle Laliai) 138 50 muail ol sl 4355 ac
Alall @l Jaad) e Uad s aalall 5 JalSall 5 Jelall G il claiineS W 50 5 el jlaall Juadl jlea

- e -

1Croaal) Baludl cidaadla
wﬁﬁi_hw\‘gaﬁlﬁl\ Bila e B

L Lgila sl gy s il s oadasal 3 e} AL 5 ol 3 Alan g Jads aa ool - Aald) g J8E 5 yila g
Bl (58 aaia s Al ivee 80 5 Lo g s Lo ltie b daallall 3 )Ly Al 2S5 Apalind) Lgilatia g
wumapjsujn@wﬂ\jbw\Q@M\&w\bquﬁz,)sm\‘ssjzms)\j}\}@zyu\
Jae lalus 35 539 o el g ) g 3l aldadingd Cangting GJ\JLAQYUMY\UALM\MJJA
Jgj.i:\.\dhsjc%JU\j@}Y\@\}A\@uﬁL@SWcuhﬂ\ju\)ﬂ\khuictw\ﬁ}%}o}\ﬂ\
rbsl U Cania g ¢ ol sl milgian g Cinia g ¢ Sida sl Al ) Caate oL Lgadia g Caaliall o UL
(oS ABE 5 ¢ gl & gan Ay ) (B ey Ly AE) Cllladll 5 Ay () gl Anial Al e i
Al dga oS ala sal sl 4 lal g alansiVI BIA (A a9 Angll 5T 5 3 jlaY) 8 il Ay

S aas G Jelll Gansill A (e lld g 4818

srallad) aBisdl (§om 0o B3N

Ao jlae daniall Ay jall ol L) A g daale gl gl ) 38 el ¢ alladl b gl (3 g T
Lsme Te o IS8T (alad) () 58 Can sar Gsmd) Gandi s 2015 ple o 50558121 o (3 Liansy Allee]
b sl Al e 5 3 Lela 150 o) i) dad g DA (e ey G il ol gl S0y 5 (1
(Lt 80 g cJans s¥) (3 i) 8 dpaliiall CHlaLa®BY) ae Jasi ¢ A gall asall e Jlae Y15 Jlall il 38 jeS
Al 3hlie el e 5 Ll Cigin g

el laal) apdas Adalus g ¢t Adalis ¢ Jai Aliitine cilalis EOIE (pa allad) ol ool (8 5 0 50
L) Guatiall 5T ol acaidipne a8l sl (8 saall Laadl i o i s ¢ allad) ki sol (§ gau aSlana g
¥l Ll e ddlal) Alall Aadll (5 0 Gl pall 5 palildy) Claaad 5T aaly calladl &
Ll Y 5 e g 5l 1) 5 cAualal) 4 paall cilendll Jadi ol sl 5 58 ol K5 je e daiad A
Liaghais Hlaly wiafi Joe A Gana gl A jles 48 Aasal) QIS AN el ol gl (3o il
(5 Y o sand) () 518 (e Laac | B Ao dgmy 5 Aiad iy g Jiluse aSlas i 5 cdalle Gl gl il



O Abu.om,.@

ABU DHABI GLOBAL MARKET Culture & Tourism ol by astail
uolledl yubgii dgaw

;;331;4 Ol (ppalal Aoy 55 clgia dalgdl 3l sadl (e 2o o als die allall ksl (3 s Juan
).\A.\AM Alaa Lusa g M\JJ\.\AJ.\J:S"L\SJJ&\ dmjlnuj‘)!\ d)ud\ e\aﬂ LA}J LALQ N e d.ms\"
1 sl Jlg sl 50 pad (8 Aiaially JLall (ol 5 (3l

Allen) Aabisa o 2iai3 ja Ao dilaia & g ey lall 3 3a 5 1) o g allall ol gl (3 5m ay g
Ay )lad Cllaa g S a5 edaiSis e Jadi Ay lad g ddle (581 je anali g (o oIS 1.14) JliSa [ 14 &l
5000 sla ol e oallall (ada il (3 Jgn e shaall (o 2 Jall AaiiSa lalina s dgad 5 381 s (3oL

WWW.adgm.com (s 5SIY a8 sall

& Jual g3l cAsade ) &l jluadiadd
@2 o) i

+971 2 3338 853 :uilell of
BB S 2 0l

afra.alrashdi@adgm.com


http://www.adgm.com/

